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|. Executive Summary | Hi{TiHE

The 8th Asia Consumer Electronics Show concluded on June 12, 2026, at the Beijing
Etrong International Exhibition & Convention Center. Over 23,000 square meters of
exhibition space, more than 200 technology enterprises from around the world
showcased their innovations. Delegations from more than ten countries attended for
targeted sourcing, with over 20% of exhibited products making their Asian debut.
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The show achieved a 78% exhibitor renewal rate and 94% exhibitor satisfaction—
proof that participating enterprises are securing real orders, channel partnerships,

and investor connections. Full- cycle intended transaction value exceeded RMB 3
billion.

SKHT 78%E’JEFiELT?9FD UPHNRBGEHRRE—DVEXBEERTITH,
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On the final day, the organizing committee made a strategic decision: the Asia

Consumer Electronics Show would undergo a brand upgrade, adopting “SAl Expo”
as its official Chinese brand name starting from the 9th edition in 2027.
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What Makes SAIl Expo Different | 38: 2 B 5 AAAE

What We Are NOT | {124

X Not a mass- appeal consumer exhibition with free admission and casual
attendees

AREBENG . RBERTFNGERHER
X Not a place that inflates visitor numbers with non- professional audiences
ARBAEBRAZ TN RERS”

X Not a venue where exhibitors display products to indifferent passersby

ARIULRB XN E LXRABRRT miy TR ib”

What We ARE | Z{124:

</ A premium, curated B2B platform where every attendee pays to be there
B, SR B2B L 5—H/NAZEYAMHT WA

</ An arena where decision- makers converge — 62% of attendees hold
director- level or above authority

REBLBENZERG—62% A2 BR RN EREE

< A deal- making engine where conversations convert into contracts

PR IR BB 5| E——F— R TR SR 1T 8

<« A global gateway connecting Chinese innovation to 50+ countries

HESKNEESRE—BE SO+ER SHXNERLIREE

This White Paper serves one purpose: to show technology enterprises why SAl Expo
is fundamentally different—and why that difference translates directly into
measurable business results.
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Il. 2026 Performance: Proof of Concept | 2026 £E[o] Jii :

2.1 Core Metrics | % E0R

Metric $5%xr 2026 Data 2026 #i3E



Exhibition Space & J &R 23,000 m22.3 A}
Exhibiting Companies & &\ 230+ 230 &%

International Exhibitor Ratio EfrERE 4G >20% >20%
tt

Paid Professional Visitors & Z ¥4 16,000 1.6 545

Decision- Maker Ratio &% & Htt 62% (Director- level and above) 62%
(REZREIM L)

Countries Represented 7& 2 [H 5/3#th X 50+ 50+

Intended Transaction Value &3 21 RMB 3 billion+ =8¢ 30 12T

Exhibitor Renewal Rate B E1T% 78% 78%
Exhibitor Satisfaction B & #H=ZE 94% 94%

2.2 The Quality Difference | RENARER

100% Paid Admission — Zero “Tourists” | 100%f} 8 HEN—
== “;ﬁ?g”

Unlike mass- appeal consumer exhibitions that inflate attendance with free tickets
and casual visitors, SAl Expo implements a 100% paid admission policy. Every
single attendee has made a financial commitment to be there—meaning they have a
genuine business purpose.

S5HERGEHZTNRBERRNENRRERRAE, FRRSENT 100%M 74
AH . B—NEHRAKAEMNE T EEAR—XBREMNHEELHNE LIF KT
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62% Decision- Makers — Not Browsers, But Buyers | 62%£
RE—ARNEE, MEELR




Of the 16,000 paid professional attendees, 62% hold director- level or above
positions with direct purchasing, investment, or partnership decision- making
authority. This is not a crowd of curious onlookers—it is a concentrated assembly of
the people who sign checks.

HE16 FARMBZWARSP, 62% AW EBHBRIINERREAR, FENEGE.
PR, BEEENREN. ZAR—HFTNENE —XE2—HENEXRN
Ao
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Global Reach — 50+ Countries, One Venue | £ B %—50+

Attendees come from more than 50 countries and regions. International buying
delegations from Japan, South Korea, Southeast Asia, and the Middle East attend
with detailed procurement lists and direct purchasing authority. For Chinese
enterprises looking to expand overseas, this is the most efficient 1 ;& channel

available.

MAKBELEK S0 ZHNERMMKX, KBEHFH. KoL, PRETHNERRGEEF
MRXWERNEZETEDRE, N TFHREHRARSITINFECIYTES, X2&S
A RIE,

2.3 Real Results, Not Empty Promises | EXp R, mIiES
Result g &

RMB 3 billion+ in intended transaction value 30 {2 c+2[a) 5} 32 X
78% of exhibitors returned for the next edition 78% B EF 1T @
94% exhibitor satisfaction rate 94%E R LE HEE

85% of exhibitors secured deals during or within 6 months of the show 85%% &>

WERINE 6 B RERETE

‘BN HIZ R B AR 6 TNHHLEETE, FLIE5 5 200 TNX L EREH S
HEVEWRX P, H=52Z—HIWEERFKALE TR, XELEIEEFE



The message is clear: SAl Expo is not about being seen—it is about being
bought

BRI FRRALILRWEL IR

lll. Our Positioning: Who We Are | &1 ERL: FRI2
;3

3.1 Our Identity | ®&{189 5 4%

SAl Expo is Asia's premier curated technology B2B platform—not a mass- market
consumer show, but a precision- engineered deal- making environment where
every attendee is vetted, every conversation has purpose, and every exhibitor is
selected for their innovation capability.
TR " WHIENEREER B2B ¥ 5" JHEH
T3S 1E ., SUMATAEL L, BAMEEE RN, SXERFEHBECIFHE T
%&:ﬁl_
We are not just an exhibition. We are:
EMARARRS, RMNER:

The launchpad where global technology enterprises make their Asia- Pacific

debut £IREHL T A E & BB R

The arena where 62% of attendees are decision- makers with signing authority

2% S =EAENERNRRENTR S
The gateway connecting Chinese innovation to 50+ global markets H & ¢l#r%%
1 50+ kM IZH AT -

The ecosystem where conversations convert into contracts 315451k A& E I RL

S=E 3 L

3.2 Our Three Core Positioning Pillars | = Kz >E L

Pillar One: Quality Over Quantity | Efi—: BFEETFHE

We do not chase visitor numbers. We chase decision- maker density. Every
attendee pays to be here. Every attendee has a business purpose. Every attendee is
vetted. This is not a place for casual browsing—it is a place for serious business.

BANRERAAREE . ?ﬂiﬂ]L*H&""%‘%‘ BAUMREITENG, BURKETE
B ER, BUAAESEIHLE, XA Elﬂ EH9Hth 7T —X B IELE BRI TT .

Pillar Two: Deals Over Displays | Efi—: X ETRT

We do not measure success by foot traffic. We measure it by transaction value,



renewal rates, and satisfaction. RMB 3 billion in intended transactions. 78% renewal.
94% satisfaction. These are the numbers that matter.

BMNABAREGEENIN. RMARZA. BITE. HREGENI. 30{ZTEEK
H. T8NEITE., UM% HRE—RXES ZREEFEENHF.

Pillar Three: Global Over Local | E{ii=: €IRET A&

With attendees from 50+ countries and dedicated international buying delegations

from Japan, South Korea, Southeast Asia, and the Middle East, SAl Expo is the
premier ;& platform for Chinese technology enterprises. We don't just help you

exhibit—we help you export.
MaxkBE S0+ER, EFRXMEABEZREH. FEL. PREZROMH—REREETF
ERRAVHBNEETS. TNAREERRT—NBIRELE.

3.3 Our Commitment | F{1H&KIE

To every participating enterprise:
NE-RERA VKA

You will meet decision- makers, not browsers
RIBIMZEREKES, TENRE

You will have qualified conversations, not small talk
RFETHEEMERNXE, 2R

You will be seen by the global market, not just a local crowd

REERTHEL, FAREARMBIAR

You will leave with measurable business outcomes, not just business cards

REENEUHENH VYRR, TRE2RA

IV. Our Functions: What We Do | Z{(189Th6E: It
4

4.1 A Year- Round Business Engine | B F IR 5%
Phase [ E& Function 1/j8¢

8- 12 Months Pre- Show E#j 8- 12 Curated buyer invitation, White Paper
A release, targeted exhibitor- buyer

pre- matching fE/EXKELY. BB
M. KRE- EXHEEMLEE



3- 6 Months Pre- Show E&j3- 6 Decision- maker confirmation,

A procurement list collection, media
outreach REEHIA. RMSHUE.
KRR

During Show & Curated B2B matchmaking, product

launches, Best Technology Innovation
Award, 10+ industry forums %54 B2B

X Hak . RERHREIHR. 10+
= its

12 Months Post- Show &/ 12 MH White Paper distribution, ongoing buyer
matching, i} /& follow- up B BH%.
FEEL . HIEERE

4.2 Curated Buyer Matching | #& /& X R ILAL

Unlike exhibitions that leave exhibitors to fend for themselves, SAl Expo provides
systematic, pre- matched buyer engagement:

S5MEILRFEEBRNRESAE, FRERERUAFRUHNBAELRI
Pre- show matching — Exhibitors receive curated buyer lists before the show
R E—REEARIAIRSEELREZE

Dedicated matchmaking zones — Structured one- on- one meetings with
pre- qualified buyers
RN ER—EMHEEREIRMNEM U ——=Y

International buying delegations — 10+ delegations from key global markets
with specific procurement needs

EFRREEA—10+ R B ERIWOTHRRBE, HERFREHER

Post- show follow- up — Continued matchmaking support after the show
closes

RS — RS

4.3 The Full- Service Launch Platform | R B H X RE&E
#

Dedicated Launch Zone with professional presentation stage and live broadcast

TRERETX, TIXHhHEGSEBRE

800+ global media outlets providing comprehensive coverage

800+E EkIFE AR £ IERIE



Official White Paper inclusion — year- round exposure beyond the three- day
show

FEARBRF—BH= KRN FRL

Best Technology Innovation Award — zero- cost application, official industry
recognition

REFHN IR —FAAHR, BANEUAL

4.4 17§: The Global Gateway | Hi§: £IKiBiE

For Chinese technology enterprises, SAl Expo is the most efficient gateway to
international markets:

XTHEREGYHE, FERERSHNERFRTHEE:

10+ international buying delegations from Japan, South Korea, Southeast Asia,
and the Middle East

10+ EfFRME, KEBH. KEL. FRFOTH

50+ countries represented among exhibitors and attendees
SO+ERIER SUARLER

Dedicated cross- border matchmaking sessions with interpretation support

BETHMESR, REEEXS

International enterprise negotiation zones for private, focused discussions
BRI EREX, BE. TENFEER

REFEEFILHIRIGEELIETR, HEEERFAKEE, XEAFEEWHEL
HGRIE, FTEFERNA G ETEL . ~

V. Best Technology Innovation Award | &{ERFFEI#HE

5.1 Award Overview | ZIJEiA

The Best Technology Innovation Award is the official annual core honor of SAl Expo.
It is designed to recognize outstanding innovative design and engineering in frontier
consumer technology sectors, establish industry technology benchmarks, and
provide official authoritative recognition for participating enterprises.

“BRERHR BRERENERORE. SEZEIHERPGURRILRE
AR, WLTURART, WSREVEHETNEIAL.

5.2 Award Categories | i &

Award Category I 3



Compute Technology Innovation & 1735 K 63T
Humanoid Robot Innovation A 4128 A €IET

Low- Altitude Equipment Innovation {[{ == 2 & GlI#T
XR Spatial Computing Innovation XR == {8)31 & 613

Digital Health Terminal Innovation =& B %% i 65T

5.3 Award Benefits | 2K 25
Benefit X 25
Official certificate of award B S EIEH

Inclusion in the “SAl Expo Annual Innovation Product Directory” \it (FE&2EEE
BIFT = MmB%K)

Targeted recommendation to global buyers, investors, and distributors & @£ Ek X

TawE. RAV. REFHERIES

On- site trophy and certificate presentation at industry summit [E#37= W &3] 1%
XY EMIES

& h{#4K3R3E across domestic and international media g oM7L A& hiRE

Authoritative industry identity endorsement X g 17\ i+

5.4 Zero- Cost Application | B A H IR

The award application is completely free of charge—no service fees or £ & fees.
Enterprises can submit materials online through the official SAl Expo WeChat public
account menu.

RO R ERF—RIEIRS . THEE. GV UTBIRERET ARSKER
2 BB

VL. Industry Summit & Forum Series | =W ig< 58146



2

6.1 Overview | f#ifi2

SAl Expo 2027 will feature 10+ high- specification industry summits and specialized
forums. The forum system is structured as “1 Opening Main Summit + N Specialized
Track Forums + Multiple Closed- Door Seminars” .

2%7%LEHT%Aﬁﬂﬁﬁé%ﬂmﬁmH%EﬂﬁA5§kao“
BT VRIE+ZHEM. #hE.

Distinguished guests include academicians of the Chinese Academy of Sciences and

A1 pABEESN S FF

BHANTTS” .

Chinese Academy of Engineering, core executives of international technology
enterprises, and representatives from leading investment institutions.

ERRREERRRE L. BRRRCVRCEE.

— 4 AR FA MR

6.2 Specialized Track Forums | Zi9 & it is

Forum it iz

Embodied Intelligence
Commercialization Forum B 5% g

gt IR

24

Al Compute Infrastructure Development
Forum Al E IR B X RSIERIR

General Al Compute Ecosystem

Symposium & A T8 E 4 750
AN
=

Low- Altitude Economy Industry Forum
1EE:I'_/I/%}“-JJ£

On- Device Al Lightweight Deployment
Forum i#fll Al £ 2L EEBIR IR

Spatial Computing Technology Forum
FETER AR

Mass production pathways, industry
standards £/~ 12, TUAVERR

Compute infrastructure, national
network deployment & 1 #rE 2.

—RMEE I ML

=

Domestic compute ecosystem
development E = E N4 SER

Policy compliance, commercial
operations, airspace management B3k

e BliiEE. =HERE

Edge computing, low- power intelligent
interaction &8 . RINFEEERXE

AR/VR/MR technology evolution
AR/VR/MR #f A&

KA R



Digital Health Consumer Upgrade Al diagnostics, smart wearables,

Forum #{F @ FHTEHRILIE telemedicine Al B2, EEFE.
mRRESY

Outdoor Intelligence & Pet Tech Forum  Smart outdoor devices, pet technology
FONERES YRR IR innovation FSMNEREIRE . BHIRHNE!
#

6.3 Forum Value for Exhibitors | {153 B BB MHE
Value #f}{&

Access to cutting- edge technology trends and industry intelligence 3XEXET /B A
BAE5TIV—FFR

Face- to- face interaction with academicians and industry leaders 5fz+-. 17
QME N EZ R

Connect with upstream and downstream industry players $&31% =\ 5% _F iR 4T

Priority access for exhibitors to forum participation 2 IxfE L s @SR W F i

VII. 2027 SAI Expo: Six Core Exhibition Zones | 2027
FER: AKIZORX

Annual Theme: “Intelligence- Driven - Full- Spectrum Evolution”

FETH FURR 4L

Brand Line: “Where Decision- Makers Gather, Where Deals Are Made—SAI Expo,
the Decisive Arena of Tech Commerce”

MmEOS: REEARES MIELRE—FRR, BEELHRES
Dates | fja): June 26-28, 2027 | 2027 ££6 F§ 26 H- 28 H

Venue | # &: Beijing Etrong International Exhibition & Convention Center | £ IRl
EfirsREHil

7.1 Scale Upgrade | #11&EH 2%

Dimension %4 & 2026 2027



Exhibition Space &% 23,000 m? 35,000 m?
R

Exhibiting Companies & 230+ 395 (Curated Invitation)
Bk

Paid Professional Visitors 16,000 26,000 (Target)

R R RV

Decision- Maker Ratio 62% 65%+ (Target)

IREE G

Countries Represented 50+ 60+

BEERMX

International Buying 10+ Countries 10+ + 5 Financial Groups

Delegations /g%ty

Asian Debut Products I~ >20% >30% (Target)
NER

7.2 Six Core Exhibition Zones | A B X ¥R

Zone 1: Al Compute & On- Device Intelligence

REX—: Al 5inlE

Positioning: Capture the Trillion- Yuan On- Device Al Market—One- Stop
Connection from Silicon to Terminal.

ROER BAEEKRN A FZHE, —uEEENE%ine L.

Exhibition Scope | B ~ScH:
Al compute chips / Al & /175, Al accelerators / Al iniE -+, GPU/DPU/NPU
Intelligent compute servers / 2 & ik 5528, liquid- cooled servers / &4 RS 88

Edge computing terminals / i %118 % i, lightweight compute modules / 22 &
HE A

General- purpose and industry- specific large models / i@ B RIRA 547 F£
PN kit

Al Agent development platforms / Al Agent F % &
Al PCs, Al smartphones, Al glasses / Al PC. Al F#. Al RE



Zone 2: Consumer Technology & Smart Living

RXZ: HENKSERER

Positioning: The USD 1.03 Trillion Global Market—Exhibit at the Center of the New
Consumer Tech Ecosystem.

BIbES: £ 1.03 5{ZExTHH
Exhibition Scope | B ~ScH:

SRANE EIR BRI ESHR U ER .

Smart hardware / £ §£7# {4, whole- home intelligence / £ E £ §&, smart home /
DEXRE

Smart watches / & §EF 3, smart glasses / & g£8R$8, smart earphones / £ §&
Ml

AR/VR/MR devices / AR/VR/MR 1% %, spatial computing platforms / == {g)31+ &
a

Outdoor intelligence / F5MNE8E, pet tech / BRI

Zone 3: Al Digital Health & Smart Healthcare
RX=: Al SIFRRESEEBEST

Positioning: The RMB 150 Billion+ Al Health Market—Al Moves from Assistant to
Core.

OER: 1500 {Z+Al B R H—Al NHEBhE 2T, SRANE EX A,
Exhibition Scope | B ~ScH:

Al diagnostic systems / Al B2 7 & %t, medical imaging intelligence analysis /
EFZBREEDT

Brain- computer interface devices / fx#l 3 0% &

Rehabilitation robots / EEE #1788 A

Smart wearables (health monitoring) / 8T &R % (A KN)

Digital therapeutics platforms / #1257 ;53 &, telemedicine solutions / I 2 E 7
ARIRTT R
Zone 4: Embodied Intelligence & Smart Equipment
REXM: AES5ERE8®ES

Positioning: RMB 1.25 Trillion by 2027—EXxhibit at the Inflection Point, Connect
Directly to Mass Production.

BDER: 2027 F£1.25 H{LESEETS
Exhibition Scope | B ~ScH:

SR EXNO, BEBE.

Humanoid robots / A F4/1 28 A 4], industrial robots / T AV #1188 A, service
robots / fREA188 A



Servo systems / {5k & %, reducers / @ i% g%, high- torque bionic joints / S #A%E
FE*T

L4 autonomous driving solutions / L4 B =& 3¢ fi# £ 77 %, Robotaxi, intelligent
cockpits / Z BEEEAG

eVTOL aircraft / eVTOL k4788, industrial drones / T V2R - A#1

Zone 5: 6G, Quantum Information & Smart Infrastructure

REXH: 66, EFERSEBEMIXE

Positioning: 2027 Is the Critical Window—EXxhibit to Secure the Next- Generation
Information Technology High Ground.
OER: 2027 £ 6C 5EF~ VX BEE O H

—
=

|E.|/l\5\o

ZRANE 5 T —HRIEREART

Exhibition Scope | E=SEH:

6G communication equipment / 6G & {51% %, integrated space- air- ground
networks / z= K —{& 4L W 4%

Quantum computing prototypes / £ it & & A4, quantum communication
equipment / EFB{EEE

Satellite internet terminals / B 2 F Bx W#%&ix, satellite 10T / L2 EEK

Edge computing platforms / i %+ E ¥ &, smart city infrastructure / HZ2HE
R
Zone 6: Innovation Incubation & Capital Connection

REA: SIFBALSTANT

Positioning: A Trillion- Yuan Capital Ecosystem—Exhibit and Connect Directly to the
Full Incubation Chain.

ZOER: A{LERE SRAAN, EBBELeEL,
Exhibition Scope | B =ScH:

Startup and innovation project displays / ¥ €l4> M X G B B 7=

Investment and financing matchmaking / ¥ g% X412, industrial capital / 7=\ &

VN
Supply chain services / it $% k55, industrial design / T 1%t

VIII. Your Return on Participation: What You Gain | &
5a#k: BEREFHA

8.1 What You Get at SAl Expo | fEFRERRIEBMT4



What You Get &¥53515

Decision- Makers, Not Browsers & 5&
Z, MmIENLE

Paid, Pre- Qualified Buyers % . i
B LK

Global Market Access £k i%BiE

Measurable ROI o] 29355 @R

Industry Recognition 7 IA T

Year- Round Exposure &%

Why It Matters A+ A EE

62% of attendees are director- level or
above with signing authority— every
conversation can convert 62% 4 i 5%

M ERBE—F R IEE T B

100% paid admission ensures every
attendee has a genuine business

purpose 100% 1 B AENFHRG A AT
ERELEIIFK

50+ countries represented, 10+
international buying delegations & Z=

50+E R, 10+ EFRRHHE

RMB 3 billion+ in intended transactions,
78% renewal rate 30 {ZT+E& A LA

W, 78%EiTEK

Best Technology Innovation Award —
zero- cost official certification &{ERH4Y

B R—FRAEITAL

White Paper + Innovation Directory
distributed to 10,000+ professionals B

RB+EIFEF DL ZE 10,000+F70 A+

8.2 What You DON'T Get at SAl Expo | BEFRRBASHSE

fta

What You Don't Get R~ &35

Free Admission “Tourists” %2 N\ 179
“}7}?@”

Why That's a Good Thing A+ 43X 2%
=

No casual browsers wasting your time

— every attendee is a qualified

professional ;% A &LE R B RAY RS
[B— &AW R EBEERAITIA L




Inflated Visitor Numbers ¥ 7K A9 A £

=

=2]

Empty Conversations L3I XFiE

Being “Just Another Booth” “X — /&

We don't chase foot traffic — we chase
decision- maker density F{1REXRA

mE—RBERRKRERE

Every interaction is with someone who
has budget and authority £—:>X & 5h#[

EXNBEME. HRERAA

You are part of a curated selection of
395 innovative enterprises — you stand
out {R:2 395 RIFE QI 2 —
REXRARE

8.3 The SAI Expo Difference | 2 EBHNE=RLMIE

SAl Expo ik &

Admission A\ 17

Audience Quality Y X fR=

Global Reach £ kB %

Success Metric i Thistr

Exhibitor Selection E R iFiE

Value Proposition /)& ¥ 3k

Other Exhibitions Hftg <

Mixed free/paid, X 2 HE &7

Quantity- focused, unknown
decision- maker ratio

Limited international presence

Foot traffic, social media impressions

Open to all, quality varies

“Come and be seen”

8.4 What Exhibitors Are Saying | EERBHES

EEL A T EREFERIIES

“Here, every buyer comes with real needs.”

‘BN ISR RN Z 6 TN HHLEETE FLIE5 35137 200 TNX L& RES

7,25 ”
ZIN o

“85% of exhibitors secured deals during or within 6 months of the show, averaging

200+ high- quality leads per company.”



IX. Key Invited Exhibitors | E 5B i52RIER

The 2027 SAIl Expo, with its upgraded positioning and focus on quality over quantity,
has attracted strong interest from global industry leaders. The organizing committee
is in active discussions with the following enterprises:

2027 R REBHALZNEMN REETHE W UES, E3lBERTLLI
WHrZzxE. BRRESU TRV #HTRRBASREDE:

Samsung | = E

As a global leader in consumer electronics and semiconductor technology, Samsung
has consistently chosen SAI Expo as a strategic launch platform for new products in
the Asia- Pacific market. As a key invited exhibitor, Samsung's presence would set

the benchmark for the show's international caliber and innovation leadership.

EXNERERBTESFLSEEARNGE, ZEFSERERIEAT AT RE R
BEe. ENERBBRE, —ENS58ARSNERICES QU 5| UL iRT.

BOE | =77

As the world's leading display technology and loT innovation enterprise, BOE has
been an integral participant in SAlI Expo for multiple consecutive years. As a key
invited exhibitor, BOE's continued participation validates SAlI Expo's position as the
premier launch platform for the display industry.

EASKRALENETRASYEMEF AN, RENTEELLZRESE5FRER. (EAE
RBIERE, RETHFHES 5L T FHERIEA BRI ER T &89 OHAL

Huawei | f£4

As a Chinese technology champion and global leader in ICT infrastructure and smart
devices, Huawei is a key invited exhibitor for the 2027 show. As a key invited
exhibitor, Huawei's participation would demonstrate SAI Expo's unique ability to
attract China's most innovative technology leaders.

EAPERKAEL VR EIKICT BiRESE R EmMSE, EAHZ 2027 FREH
ERBIERE. FAERBIBERE, £S5 I—m/ TR ROCR P ERACIF AR
R TR RE

Alibaba | fTEEE

As a global leader in cloud computing and Al technology, Alibaba is a key invited
exhibitor for the 2027 SAl Expo. As a key invited exhibitor, Alibaba's participation
would bring cloud intelligence and Al infrastructure leadership to the show.
EATKAZITESATIEEEANSE, WEEER 2027 FHReRNEABIBERY.
EAEREBIERE MEEENSERARSTRZEES Al B ETUSIAIML
1o

Fenghang Technology | i&fifl#;



Fenghang Technology is a leading enterprise in the consumer- grade low- altitude
intelligent equipment sector and a key invited exhibitor for the 2027 show. As a key
invited exhibitor, Fenghang's participation would help define the low- altitude
economy zone and showcase SAIl Expo's ability to attract emerging sector leaders.
EMAHRERR M TR EZFNENIN ALY, 22027 FRESMNERBIERS. 1
AERBIERRE, EMMENSSEPNEXRTZEFREX, ERFHFERIHNFE
RES VRS S,

Tesla | fHr#

As a global leader in electric vehicles and Al- driven autonomous driving, Tesla is a
key invited exhibitor for the 2027 SAI Expo. As a key invited exhibitor, Tesla's
presence would set a new benchmark for the show's smart mobility and autonomous
driving sectors.

EASIREINAES Al B BREARNGE, HHRLE 2027 FRERNE/BBR
B, (EAERBIERE, BHUNSE5EARSEHE LTS e SRR IR
o

These invitation efforts are actively ongoing. To secure your place among these
industry leaders, we encourage early booth reservation.

M EBATEEARRIER T, MB/HESU LTV IHEGNZREN, BURE
HINRALINT .

X. Exhibitor Action Guide | ZE {755

Phase 1: 8-12 Months Pre- Show (Act Now) | 5 —PBftEX:
e 8- 1248 (%)

Step Action 73]

1 Secure your booth early—Phase 1 core zone is now open for
pre- booking REHERMN—F —MBRIWVEXEARME

2 Plan your product launch—Q2 2027 launches are strongly
recommended for SAl Expo #{ X#fmE Z—iR 21 &5 2027

FQHmMAEFREREX

3 Apply for the Best Technology Innovation Award — free of
charge FRIRRERKEIFH X —ER %%

4 Define your 1 /& requirements—communicate with the committee



early for buyer matching B/ BF Kk—IRAI 5 HZS/IBILAD
ML R

Phase 2: 3-6 Months Pre- Show | 88 —FiE&: BRI 3- 6 4§

R

Step

Action 1750

Submit your launch proposal—silots are limited E&EH &XiEE——

AR

Access the curated buyer list through the committee B3 A &%

SREHE R R .2

Secure your forum participation — priority access for exhibitors
YPERLESERAN—FREWE

Phase 3: During the Show | £=MEx: BH#fT

Step

10

Action 1750

Maximize every matchmaking opportunity FiiFE— i<

Participate in industry forums &5 7/= Vit ix

Attend the Best Technology Innovation Award ceremony H &5
R BIFT R M B 1L

Phase 4: Post- Show | £ E: BREESE:

Step

11

12

Action 1750

Follow up on White Paper and Innovation Directory inclusion g

B KRB S eI 2F %

Leverage post- show buyer matching services F| F & 5 £ 3 X
BRE



XI. Exhibition Overview at a Glance | B&{EE8—&

Category £ 5

Basic Info A= &

Name & FR

Dates Atig]

Venue i &

Annual Theme E£ZE &

Scale &

Exhibition Space &S EiR

Exhibiting Companies Z g1\

Paid Professional Visitors 1} 2% % A/ X 2%

Decision- Maker Ratio J25& Lt

Countries Represented 7& = [E 33 /i#h X

Exhibition Zones BEXi% &

Zone 1 EX—

Details 1¥1%

2027 SAIl Expo - Asia Consumer
Electronics Show 2027 & & - TV ME %
BfRE

June 26-28, 2027 2027 f£6 F 26 H
- 28H

Beijing Etrong International Exhibition &
Convention Center Jt IR B E RS R+

\
U

Intelligence- Driven - Full- Spectrum

Evolution &INAR-£4E#{k

35,000 m? (Dual Hall) 3.5 Ard (XEEE
=)

395 (Curated Invitation) 395 % (E @&
24)

26,000 (Target) 2.6 7% (BfR)

62%+ (Target) 62%+ (E#3)

50+ 50+

Al Compute & On- Device Intelligence

Al 51 Sl & 8



Zone2 EX—

Zone 3 EX=

Zone 4 EX M

Zone 5 EXH

Zone 6 X<

Awards &I

Name ZFR

Application H g

Forums iz

Total 2%

International E 7% &

Buying Delegations

Financial Groups E [rlifH

Track Record {3 H k&%

2026 Intended Transaction Value 2026

Consumer Technology & Smart Living

HERESEEELA

Al Digital Health & Smart Healthcare Al
BrRRSEEEST

Embodied Intelligence & Smart
Equipment RS EE 5B /ERE

6G, Quantum Information & Smart
Infrastructure 6G, EFEE5EZEM
Wit

Innovation Incubation & Capital
Connection BIFTIFL 5T A IS

Best Technology Innovation Award &

ERXBIHFR

Free of charge &% %

10+ industry summits and specialized
forums 10+ W iE< 5 F ML IR

10+ from key global markets 10+ 3k 5
=2 ¢ UNIIE”)

5 with dedicated matchmaking 5 Zx 1
X

RMB 3 billion+ Z#% 30 12T



Exhibitor Renewal Rate B E1T% 78%

Exhibitor Satisfaction B i#=E 94%

XIl. Conclusion: Your Decision | £&1E: #BRAR%K

SAIl Expo is different.
FIRR S RANE

We do not chase crowds. We curate decision- makers.
BATRNER AR, BABIERERSE.

We do not inflate numbers. We deliver results—RMB 3 billion in intended
transactions, 78% renewal, 94% satisfaction.
BIAERET. BNEXABER—S30ZTREBRER. 78%EITE., % HREE.

We do not offer casual browsing. We offer qualified, pre- matched business
conversations with buyers from 50+ countries.

BN EMARE, BMNRYEERE SO+EIRIHKMEE. LERFSIIE,

We do not help you “be seen.” We help you be bought.

BANABEREEN" . BB IREN .

‘EEEH, TG 100%TZZ VYR, HFFLAERTERIIHEL, NIgEl. T
Wtttz EM,

“No padding—100% paid professional attendees. Abandoning the traditional model

of purely chasing scale, with precision and professionalism as the core positioning.”

What you gain by participating:

¥ HkAE
Decision- Makers, Not Browsers — 62% director- level and above
RERE, MIENEE—"0C2% A2 BREINLE
Global Market Access — 50+ countries, 10+ international buying delegations
FIRMHBE—DS0+ERK, 10+ZEFRREE
Measurable ROl — RMB 3 billion+ in intended transactions
HJERIR AR EIIR—30 12T+ 1E AL
Industry Recognition — Best Technology Innovation Award
TN —REREL IR
Year- Round Exposure — White Paper + Innovation Directory

SEBA—BRBHEHRX

For technology enterprises, 2027 presents one question: Will you be seen, or will you
be bought?




NFRE ARG, 2027 FRAE-—MEBABFTELOE: RRARKEN, EEHM?
Book your booth today. Join the decision- makers. Make deals that matter.

SEIFOTRAL. IINRRENTTI. MREREXHER.

This White Paper is based on publicly available data from the 2026 Asia Consumer
Electronics Show and the 2027 SAI Expo official planning. It is intended to provide
reference for technology enterprises' participation decisions. Specific participation
policies are subject to official announcements by the organizing committee.

AERBET 2026 WM EFHEBFRAFEIEK 2027 ZREAMKBH, EEAR
FiVSRAKRESE, AASRERNAZSEALRTNE,

Data Sources | #ERKIE:

Organizing Committee of CES Asia 2026 (2026 Y i & 2 5 F R ZE<S) / Beijing
News (#1#k) / People's Daily Online (A E M)/ China Consumer Electronics
Association (F [EjE % B 1<) / Beijing Economic Development Zone Industry
Promotion Association (1t TR F<=={£<) / SAl Expo Co., Ltd. (= EFRAE])/
China Consumer Network (F2[E3&#% /) / China Information News (1 E{Z 21R) /
China.com.cn (2 [E M) / Beijing Youth Daily (3t& ™) / China Consumer News (F [E
JHZRE1R) / China Daily (FEHR) / etc. ()

SAIl Expo 2027 - Consumer Electronics Show Asia

2027 FER‘- TMERE TR

Dates | Ff/g): June 26-28, 2027 | 2027 F£6 B 26 H- 28 H

Venue | #t &=: Beijing Etrong International Exhibition & Convention Center | 3t 52 7R €l
Efr= Bl

Annual Theme | F£Z F & Intelligence- Driven - Full- Spectrum Evolution | &Ik
e 3T

Booth Inquiries & Bookings | B{’&185¥m17: Please contact the SAl Expo
Organizing Committee via official channels | #1558 18F R BAELSEHEE!

Organizer: SAl Expo Co., Ltd.
Web: www.cesasia.ink

E-mail: ces@cesasia.ink

Tel: 400-8939-833

WeChat Official Account: 1% &
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